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Abhijit Majumder assumes
charge as Director (Finance)
of Oil India Limited

MPOST BUREAU

NOIDA: Abhijit Majumder
assumed charge as Director
(Finance) on the Board of Qil
India Limited (OIL) on Novem-
ber 20, 2024. He succeeded Har-
ish Madhav who superannuated
from the company on June 30,
2024.

Majumder joined OIL as a
Senior Officerin 1998. He headed
the Project Finance Department
in OIl’s Bay Exploration Project,
served on deputation in DGH,
the Country’s upstream regula-
tor, Finance & Accounts Depart-
ment of OIs Field Headquarter,
Duliajan. He also played a piv-
otal role as CFO at HPOIL Gas
Private Limited, a joint venture
CGD (City Gas Distribution)
entity of OIL and HPCL.

A distinguished member
of the Institute of Cost & Man-
agement Accountants of India,

Majumder is a holder of bach-
elor’s degree in economics, law
(LLB),a post graduate diploma
in Forex Management, ICFAL
and an alumni of [ICA Valu-
ation Certificate Program. He
is an eminent senior finance
professional with an illustrious
career spanning over 32 years.

His expertise encompasses
Financial Management, Cor-
porate Governance & Compli-
ance, Risk Management, Project
Management, Corporate Busi-
ness Development etc.
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Domestic oil demand growth to sustain in November

Dur Bureau
Mew Delhi

India’s oil product demand
reversed a period of negative
growth and posted a close to
3 per cent y-o-y growth in
October 2024 as the mon-
soon season ended, a trend
that is set to continue in
November on the back of
higher vehicle sales during
the festival period and ro-
bust demand from the agri-
cultural sector, according to
S&P Global Commodity In-
sights (S&P GCI).

GAINING MOMENTUM
“0Oil demand in November is
set to be bolstered further,
after strong vehicle sales that
we saw during the festive
periods of Navratri and Di-
waliin October.

“This is expected to en-
hance transportation fuel
consumption,” said Himi
Srivastava, South Asia oil

analyst at S&P GCI. Retail
vehicle sales increased by 32
per cent y-o-y and 64 per
cent m-o-m in October. All
categories experienced
healthy y-o-y growth — two-
wheelers at 36 per cent,
three-wheelers at 11 per
cent, passenger vehicles at
32 per cent, tractors at 3 per
cent, and commercial
vehicles at 6 per cent.
“Additionally, =~ October
and November are set to wit-
ness heightened activity in
the agricultural sector, along
with a resurgence in con-
struction and mining activit-
ies, which typically slow
down during the monsoon
season,” Srivastava added.
According to S&P GCI, Oil
demand is projected to in-
crease by 4.5 per cent y-o-yin
November, before slowing to
2 per cent in December, com-
pared with the previous year.

GOOD AUGURY
The overall demand growth

CELEBRATION TIME. Festivals, agricultural activity and the
wedding season help bolster oil product demand

for Q4 is set to average 3 per
cent y-0-v. “An estimated 4.5
million  weddings  are
planned this year, spanning
;=|ppr‘t:-frj;:lrn:anzel],J 45-50 days
starting mid-November.
This is likely to boost road
fuel  consumption.  As

December approaches,
northern India experiences
colder weather, potentially
reducing driving activity if
foggy conditions arise.
However, the vyear-end
holidays are expected to sup-
port demand, including for

jet fuel,” she explained. Over
January-October, demand
rose 2.8 per cent y-0-y to
197.51 million tonne (mt), or
5.1 million barrels per day
(mbd).

Demand for diesel rose 2
per cent y-o-y, gasoline 8.4
per cent y-o-y during the 10-
month period while LPG de-
mand grew by 6.8 per cent
and jet fuel 9.3 per centover
the same period.

Crude oil futures settled
higher on November 18
against a backdrop of poten-
tial escalation in Russia-
Ukraine tensions. NYMEX
December WTI settled $2.25
higher at $69.17 per barrel,
and ICE January Brent
climbed $2.26 to $73.30.

A geopolitical  risk
premium returned to the
market November 18 amid
reports that US President
Joe Biden allowed Ukraine to
use US-supplied long-range
missiles to strike deep into
Russia.
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CM NAIDU DELIVERS ON DECADE-OLD PROMISE

T60kcr BPCL Projectto
ome Up Near AP Port

Formal announcement
onrefinery & petchem
hub likely by month-end

Nidhi Sharma

New Delhi: Andhra Pradesh is
set to get an oil refinery and a pet-
rochemical hub at Ramayapat-
nam in Nellore district that enta-
ils an investment of 60,000 crore,
fulfilling a promise made at the ti-
me of the state’s bifurcation in
2014 and giving chief minister N
Chandrababu Naidu a boost.

Bharat Petroleum Corp. Litd
(BPCL)will establish the refinery
and hubon 1,000 acres of land, sa-
id people with knowledge of the
matter. As first reported by ET on
July 11, the state government had
offered three locationsto BPCL —
Srikakulam, Machilipatnam and
Ramayapatnam.

After a meeting with the BPCL's
senior leadership in July, Naidu

BPCL to have
access to

(D
OnTrack 2

Petchem hub captive jetty

willbe setupin = for its requirements

Ramayapatnam - =

in Nellore district = Refinery commitment
was included in the

It will be Andhra Pradesh

established
over

1,000

acres

Reorganisationps
Act, 2014 ;

Project rollout to be
seen as a big win for
CM Chandrababu Naidu

had ordered detailed feasibility
studies for the three sites. A for-
mal announcement is likely to be
made by theend of themonth, said
the people cited above.
Ramayvapatnam has been found to
be the most suited for the project,
said the people cited. BPCL will ha-
veaccesstoacaptivejetty at Ramay-
apatnam port for its requirements.
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BPCL didn’t respond to ET’s queries. Andhra Pradesh industries mi-
nister TG Bharath declined to comment. “The announcement is likely
to be around the time of the foundation stone laying ceremony of
NTPC’s green hydrogen hub at Pudimadaka near Vizag,” said a senior
state government official. Naidu had last week invited Prime Minister
Narendra Modi for that ceremony.

Therefinery project is a big win for Naidu, whose Telugu Desam Par-
ty (TDP) provides crucial support to the Bharatiya Janata Party-led
National Democratic Alliance (NDA) government at the Centre. It hea-
ded Naidu’sagenda when he met the Prime Minister on hisfirst visit to
New Delhi on July 5 after being sworn in as chief minister.

Within five days of this meeting, a BPCL team met Naidu in Vijaywa-
da to discuss the project. Naidu has effectively delivered on a decade-
old pledge that didn’t come to fruition under previous governments,
including his own, reflecting the chief minister’s increased political
heft after the general elections earlier this year:

Therefinery commitment was included in the Andhra Pradesh Reor-
ganisation Act, 2014.

The Centre “shall take all necessary measures as enumerated in the
Thirteenth Schedule for the progress and sustainable development of
the successor states within a period of 10 years from the appointed
day,” according to Section 93 of the Act.

The fourth point under the “infrastructure” head of the Thirteenth
Schedulesays, “IOC or HPCLshall, within six monthsfrom the appoin-
ted day, examine the feasibility of establishing a greenfield crude oil
refinery and petrochemical complex in the successor state of Andhra
Pradesh and take an expeditious decision thereon.”

Indian Oil Corporation, Hindustan Petroleum Corporation Ltd and
BPCL are state-run refining companies.
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Surrogate ads via CSR under scrutiny

Chirenclra Kumar

dhirendra kumar@livemint.com
NEW DELHI

he Central Consumer
TPmtection Authority

(CCPA) is drafting rules
to stop businesses from pro-
moting items such asliquorand
tobaccounder the guise of cor-
porate social responsibility
(CSR) initiatives, two people
aware of the matter said.

The consumer protection
body plans to release draft
guidelines to lay down clear
parameters for what consti-
tutes surrogate advertising and
clamp down on brands exploit-
ing CSR and sponsorships to
indirectly promote goods that
are banned for advertisements,
they said.

Mint first reported on 14
March that the government is
coming out with stricter guide-
lines to put a check on surro-
gateads.

According to the draft seen
by Mint, any promotional activ-
ity, including CSR campaigns,
that suggestsaconnectiontoa
prohibited product will fall
under the ambit of surrogate
advertising,

Thisincludes usage ofbrand
names, logos, colour schemes
andlayoutstypically associated
witha restricted product or ser-

vice,

The draft prescribes penal-
ties of up to Rs 50 lakh for
celebrities and social media
influencers found promoting
alcohol and

CCPA plans to release draft guidelines to lay down clear
parameters for what constitutes surrogate advertising.

MINT

branding into theseinitiatives.
Additionally, some liquor
brands launch health and
safety programmes focused on
responsible drinking, while
associating their

tobacco through The CCPA has product with the
indirect means. invoked Clause 13  initiative. They

_Liquor compa- of the existing also may fund
resofensponer  guidelinesforthe ¢ LR (3
tural festivalsand p:ﬁr::;:;g of jects like educa-
musicconcertsto s g tion orinfrastruc-
subtly promote advertisements highlighting
their brands theirbrand along-
through logos. side these social

Theyalso engage inenviron- | welfare activities.

mental campaigns, such as tree
plantation drives or water con-
servation, incorporating their

The CCPA has invoked
Clausel3 of the existing guide-
linesforthe preventionof mis-

leading advertisements and
endorsementsin the upcoming
norms for surrogate ads.

“Thedraftrules forsurrogate
advertising are inthe final stage
ofpreparation, andonceall for-
malities are completed, the
ruleswill be released for public
comments," said the first per-
son.

“The clausesinthe proposed
draft have been adopted incon-
sultation with all stakeholders,
including representatives of
liguor makers and consumer
groups, who have expressed
their agreement," this person
added.

Notall brand extensionsare
banned. The draft rules allow
for significant space for brand
extensions ifthey aregenuine.

"Advertisementsfor genuine
brand extension products or
services will not count assurro-
gate advertisements. To be
considered genuine, the prod-
uct or service must be regis-
tered with the relevant author-
ity for that category," the sec-
ond person said.

Here, the relevant authority
refers to the Food Safety and
Standards Authority of India
(FSSAID and the Advertising
Standards Council of India
(ASCI), which oversee product
extensions involving food or
beverages.
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